
EXCELLENCE IS ESSENTIAL



CAMPAIGN

The Modern Fan Co.
“Logo is smart, slogan is really smart and restrained. All similar 
design with the product at two scales.”

Rocky Mountain Hardware
Burchiellaro Design

“Absolutely beautiful. Stuff is attractive and elegant. These ads make 
you want to learn more without overwhelming you.”

Valspar
Periscope

“Graphically interesting. Very saturated color and looks like art. 
Gets your attention quickly.”

     design
modernfan.com  |  888.588.3267

cool by

HOSP ITAL I TY

HANDCRAFTED BRONZE HARDWARE 

888.552.9497

rockymountainhardware.com

It all starts with a blank sheet of steel. 

© 2012 Valspar Corporation

It’s no longer a question  
of what can’t be done, because 

with metal, the sky is the limit. Out 
here in the elements it has to be done right the 

first time. You’re not just coating steel. You’re coating 
your reputation. Beauty doesn’t have to fade. Protect your 

vision from extreme temperatures and harsh sunlight. Find out 
which Valspar product is right for your job. Call 1-888-306-2645 

today to speak with an expert or visit us at valsparcoil.com.

modernfan.com  |  888.588.3267

cool by

     design      design
modernfan.com  |  888.588.3267

cool by

888.552.9497
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Uncoil your vision. 

Metal lets 
you bend your 
imagination to life.  
But for all of its flexibility,  
it will take a tough skin to preserve 
and protect your greatest accomplishments. 
Put your trust in the coatings that are engineered  
to endure the test of time and the elements. And with thousands  
of colors already formulated, have no doubt we have the right coating  
for your project. Find out which Valspar product is right for your job.  
Call 1-888-306-2645 to speak with an expert or visit valsparcoil.com.

© 2012 Valspar Corporation
© 2012 Valspar Corporation

When 
you’re working 
with aluminum, you 
can create any shape you 
want. Valspar coatings make 
it possible to have it in any color 
you want. Application is smooth and 
easy. And what goes on so well will look 
great for the long haul. That’s why thousands 
of architects, fabricators and applicators the world 
over trust Valspar above all others. Find out which Valspar 
product is right for your job. Call us at 1-888-351-6900 or visit 

valsparextrusion.com.

     A beautiful fi nish inspires
        extraordinary beginnings.

Bobrick Washroom Equipment, Inc.
KleinMickaelianPartners

“Very simple and clean design makes this ad 
extremely effective. The machine looks to 
be smiling making it memorable.”

Holcim
Ricochet Partners

“Informative and graphically compelling. 
Image, text and brand are differentiated. 
Can be effective with many different 
images of buildings.”

Best In Class

Armstrong Ceiling Systems 
Zban Advertising

“Consistently well done across all of the ads. Strong graphic 
appeal takes advantage of space.”

Hunter Douglas Contract

“High impact consecutive 4-page unit. 
Good images. Tells the essence of the 
product. Simple. Saw the rhythm in the 
magazine in their placement. Powerful 
placement. Reinforces the message of 
who the company is.”

Post & Beam

whi te hot meta l
White hot MetalWorks™ Ceiling Systems allow you to infuse rhythm and scale into any environment. Working in harmony with other
interior selections, MetalWorks design options can turn up the heat – with 3D, curved, flat, linear, mesh, planks, radial, tin, canopies,
open cell, and wings. Perforated options enhance design and fleece backing adds killer acoustics. Throw in an endless palette 
of  standard and custom colors and let your creative sparks fly. Visit the MetalWorks website to ignite your imagination today.

P R O D U C T S :  MetalWorks™ RH200 Custom Ceil ing System with 
Rd1522 perforation in White and MetalWorks Custom 4" Trim
B U I L D I N G : Foundation Campus, Seattle, WA
A R C H I T E C T: NBBJ, Seattle, WA

CEILING SYSTEMS

B e t w e e n  u s ,  i d e a s  b e c o m e  re a l i t y ™
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CIRCLE NO 21

©2012 Hunter Douglas Inc. 

PRECISION
ENGINEERING

RB 500
™

 is a Smooth Operator

Sleek, strong and precisely engineered, the RB500 roller shade operating 
system knows how to keep it cool. Easy to install, simple to use, and built 
to last, it’s the driving force behind window coverings large and small.

HunterDouglasContract.com/RB500

INTERIOR
COMFORT

SMART
CONTROLS

MakroBlind
™

 is Taking Control

MakroBlind Louvered Shades move dynamically with the sun, protecting 
you from every angle with automated precision. Finally, a solar control 
system that does the thinking for you.

HunterDouglasContract.com/MakroBlind

CIRCLE NO 22
©2012 Hunter Douglas Inc. 

THERMAL
CONTROL

PRECISION
ENGINEERING

Woodwright
™

 Goes with the Grain 
From solid wood veneers to authentic prints, the Woodwright Collection 
has the right wood fi nish for any project. Save on resources, not on style. 
It’s a natural choice. 

HunterDouglasContract.com/Woodwright

ZERO
WASTE

CIRCLE NO 23
©2012 Hunter Douglas Inc. 

P R O D U C T:  SoundScapes® Shapes Acoustical Clouds Hexagon panels in Pale Lemon
B U I L D I N G : Secchia Center – Michigan State University College of Human Medicine, Grand Rapids, MI
A R C H I T E C T: Ellenzweig, Cambridge, MA

CEILING&WALL SYSTEMS

B e t w e e n  u s ,  i d e a s  b e c o m e  re a l i t y ™

quiet comes in many shapes and colors
Say hello to the next generation of acoustical ceilings. SoundScapes® Shapes Acoustical Clouds do an amazing job of controlling noise
while allowing you to create spectacular drama in any interior. They come in a variety of standard and custom shapes, sizes, and colors
that can help your idea become reality. Visit our website to see how SoundScapes Shapes are redefining acoustics and aesthetics.

armstrong.com/shapes    1 877 ARMSTRONG
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the performance begins before the curtain rises
MetalWorks™ Linear Ceiling Systems can set the stage for a very dramatic performance. Let our broad portfolio of standard

or custom MetalWorks products inspire your creative expression – including 3D, curved, flat, linear, mesh, planks, radial, tin...

even wings. Thunderous applause is no problem with the optional perforations and acoustical infill panels. Visit our website to

see how MetalWorks Ceiling and Wall Systems can earn a starring role in your next performance.

P R O D U C T S : MetalWorks™ Linear Faceted Ceil ing System 12" Unperforated in Effects™

Cherry and Custom Soundsoak® Walls 4' x 3' and 4' x 5' in FR-701 Grey Mix
B U I L D I N G : Kingswood Arts Center, Wolfeboro, NH
A R C H I T E C T: CMK Architects, Manchester, NH

armstrong.com/metalworks   1 877 ARMSTRONG
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THERMAL
CONTROL

NBK
™

 is the Showstopper
NBK terracotta panels come in more colors and more 
textures than any other rainscreen façade, creating stunning 
architectural statements that last.

HunterDouglasContract.com/NBK

ENERGY
SAVINGS

CIRCLE NO 24
©2012 Hunter Douglas Inc. 

SINGLE PAGE

THE 2012 EXCELLENCE IN ADVERTISING AWARD WINNERS

Wide-open napkin and 
tampon tray provides easy 

access to products.

Push-button operation is 
certified to be ADA compliant;
documentation on file.

BOBRICK.COM   © 2012 BOBRICK WASHROOM EQUIPMENT, INC., 800.553.1600

Napkin-Tampon Vendor requires less than 5 lbs of force, no grasping, pinching or twisting of the wrist. 

Meets ADA Accessibility Guidelines. Jam-free coin operation. Design integration with Contura, TrimLine 

and Classic series with coin and free-vend options. Visit bobrick-koala.com for a demonstration.

ADA compliant. The one and only.

We make your brilliant ideas concrete.
Making it real, that’s what it’s all about. We helped architect Thom Mayne’s designs 
for the Perot Museum come to life with reliable, consistent cementitious materials 
that created the focal point of this structure’s unique exterior, the custom textured 
precast panels. 

Our cements help support the project’s performance and sustainability requirements. 
Let’s talk about what you’re building next, because making it real starts with making 
it right.

888.646.5246    www.holcim.usThe Perot Museum of 
Nature & Science—Dallas, 
Texas opening early 2013

Perfecting Progress™



Kawneer Company, Inc.
Function

“You don’t often see ads that are drawn 
anymore. It is almost a cartoon. Simple, 
clean and easy to understand.”

Simpson Strong-Tie 
Function

“A winner in my book. Graphically pretty 
simple but compelling. Just enough text 
to understand with strategically placed 
insets to showcase more information.”

Morin - A Kingspan Group 
Company

“A lot going on but these different 
parts are related. Nice use of color. 
Points out the different metal panels 
that are available. Execution well 
done.”   

Soil Retention Products, Inc.
Drop Dead Design

“This ad simply shows how the product 
works. It is especially nice to see how 
the product would be used in an actual 
situation. ”    

Introducing OptiQ™ Ultra Thermal Windows – the smartest window you’ve ever met. The result of a pioneering partnership with the U.S. 
Department of Energy, OptiQ™ Windows reach a new level in thermal performance due to the groundbreaking features integrated into its 
design. OptiQ™ Windows are available in multiple configurations offering versatility and options for customization. The only thing smarter than 
the windows themselves is using them.

THERMAL INTELLIGENCE

o p t iQ™ 
a smart new window series

© 2012 Kawneer Company, Inc.

Architectural Aluminum Systems    
Entrances + Framing    
Curtain Walls    
Windows

kawneer.com
kawneergreen.com

Over 50 Standard Panel Profiles

25% - 80% Recycled Content and 100% Recyclable

Custom Panel Profiles and Colors Available

800.640.9501
www.morincorp.comGet More From

METALPANELS

DRIVABLE GRASS
®

www.so i l re ten t i on . com

8 0 0 - 3 4 6 - 7 9 9 5

SEED STONESODSAND

Drivable Grass® offers a simple and reliable solution to storm water management through bio-filtration, infiltration, and 

storage while not sacrificing valuable site area. The thin-profile, permeable, and flexible concrete paving system promotes 

superior root penetration and moisture containment beneath the product resulting in healthy turf. Drivable Grass® is designed 

to flex and conform. It does not crack and break like rigid concrete or pop up and wear like plastic paving. 

CertainTeed Gypsum is serious about sustainability.

Team up with the leader in materials that contribute to a sustainable built 
environment. We’ll save a seat for you at the head of the table.

Learn more about our award-winning innovations and third-party certifications 
by visiting our website. www.CertainTeed.com/Sustainable

Sustainability Team
CERTAINTEED GYPSUM

SUSTAINABLE MATERIALS 
RECYCLED CONTENT FIRE SAFETY

MOISTURE & 
MOLD RESISTANCE INDOOR AIR QUALITY ACOUSTICS

800-233-8990 • www.certainteed.com

ROOFING • SIDING • TRIM • DECKING • RAILING • FENCE • FOUNDATIONS
GYPSUM • CEILINGS • INSULATION • PIPE

CertainTeed Gypsum

Think Tank Studio
“Humorous and catchy. Nicely balanced. 
The little circles are recognizable and easy 
to understand. It has a comic book quality 
which is unique and out of the box.”   

Forms+Surfaces

“This ad has many layers. The image 
beyond the elevator draws your eye. The 
context of the ad was interesting with the 
staircase in an elevator.”

Decoustics

Interrupt Marketing

“Well composed ad.  Good graphics. 
Image is highly architectural. The use 
of the cutouts on the left make this 
ad interesting.”

Louis Poulsen Lighting

“Very clearly shows the fi xture. Good 
graphic and to the point.”   

© 2012 Simpson Strong-Tie Company Inc.  2SF11

Here's to the new two-story Strong Frame™ ordinary moment frame. This latest solution from 
Simpson Strong-Tie has the same great benefi ts as our one-story frame, but can span up to 35' high 
within a 2x6 wall space – an industry fi rst. Accommodating openings up to 18' high per story and 
24' wide, our new two-story ordinary moment frame is ideal for projects featuring tall ceilings, expansive 
windows and other customized designs. With 100% bolted connections and a streamlined anchorage 
design, our pre-engineered frames are easier to double up for the designer and the installer.

Learn more and download our new literature, call (800) 999-5099 or visit www.strongtie.com/strongframe.

Make it a double.

NGXGN��G�

LEVELe Elevator Interiors bring industrial strength beauty to the most demanding public spaces.
Quick to instal l and built to last, LEVELe is a cost-eff icient choice for any environment.

www.forms-surfaces.com

Design: Design: C. J. Nørgaard Pedersen & P. Hougaard Nielsen. The light dis-
tribution of BALLERUP LED is symmetric and directed downwards. The vertical 
three-layer hand-blown glass cylinder provides a soft and comfortable light 
on the ceiling around the fixture, as well as reducing glare for passers-by. www.louispoulsen.com

al lerup LEDB 

800-387-3809    decoustics.com    A CertainTeed Ceilings Company

Unmatched functionality. 
           Unlimited geometry.
With Ceilencio® Ceiling Systems, any pattern you can dream 

up can go up. This complete ceiling system can be tailored 

to perfectly complement your designs. And panels are 100% 

downward accessible — without removal — via a unique 

torsion spring mechanism, meaning they’re as functional as 

they are beautiful.
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Winners

Technical Glass Products
Brandner Communications, Inc.

“The execution of the overlay was well done. The composition
 of the design with the photograph and the overlay were put 
together cleanly.”

fireglass.com  |  800.426.0279
For a better class of protection against flames, smoke and heat transfer choose Pilkington 

Pyrostop fire-rated and impact safety-rated glazing material. With a fire rating of up to 2 

hours, it’s the clear alternative to solid walls.

Project: Art Institute of Chicago (Modern Wing)

Location: Chicago, IL

Architects: Renzo Piano Building Workshop / Interactive Design

Products: Pilkington Pyrostop® transparent wall panels with Fireframes® 

Aluminum Series fire-rated frames

©Pilkington

12/14/2011   12:17:31 PM

fireglass.com  |  800.426.0279
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Pyrostop fire-rated and impact safety-rated glazing material. With a fire rating of up to 2 

hours, it’s the clear alternative to solid walls.

Project: Art Institute of Chicago (Modern Wing)

Location: Chicago, IL

Architects: Renzo Piano Building Workshop / Interactive Design

Products: Pilkington Pyrostop® transparent wall panels with Fireframes® 

Aluminum Series fire-rated frames

©Pilkington

TGP_Pyrostop_School_ad_18x10.indd   1

There is no single 
ad type that appeals 
to every architect.  
In this very visual 
industry, attractive 
images are the 
most important 
characteristic of an 
excellent ad.

—  Laura Viscusi, 
VP & Publisher, 
Architectural Record

THE 2012 EXCELLENCE IN ADVERTISING AWARD WINNERS



Centria
Pipitone Group

“Intriguing ad. The cutaway details explaining 
the product in more detail is helpful if you 
want to read more.  Concept of connecting to 
a website so quickly very innovative.”

The Collins Company
DHX Advertising

“Human element was compelling. To 
specifi ers, creates a relationship. Nice story 
there. Attractive use of old and 
new photos.”

Pella Corporation
The Integer Group

“Catchy ad. A little bit of humor draws 
in the reader.  No-nonsense, clean 
design uses Pella’s corporate color 
scheme to great effect.”

Construction Specialties, Inc.
Brian J. Ganton & Associates

“Catchy. Nice job of catching your attention. 
Showcases the product clearly and simply.”   

Kornegay Design
“Simple. Love the wood. Clean. Would 
love to have seen a sense of scale or 
place for this product.”   

Western Red Cedar 
Lumber Association
Hunter Consulting International, Inc.

“Masculine quality. Very clear logo. Helps 
carry the ad.”    

REIMAGINE 
WALL TECHNOLOGY

TOUGH QUESTIONS. EASY ANSWER. 

When the questions are: ‘How do you keep moisture out and the project on 

schedule?’, ‘How do you reduce heat loss or gain?’ and ‘How do you improve 

a building’s overall energy e�  ciency and make it attractive to tenants?’  The 

answer is: MetalWrap™ Series insulated composite backup panel.  Whether 

it’s a metal, brick, terra cotta, or mixed-medium building envelope, MetalWrap 

Series delivers superior performance and sustainability. Designed with 

CENTRIA’s innovative ATMP® building envelope science, MetalWrap Series 

includes an air and vapor barrier, along with insulation and a metal drain 

plane — resulting in outstanding thermal e�  ciency and moisture control. 

Learn all about what goes on behind the wall at

www.buildbetterwalls.com | 800.250.7897

Scan the QR Code with your 
smart phone to see how easy 
it is to install and build better 
walls with MetalWrap Series.

REIMAGINING THE BUILDING ENVELOPE

MetalWrap Series Detail 

western red cedar
Beautiful, versatile, sustainable

Western Red Cedar offers the beauty, warmth and character that transform an ordinary 
interior into a stunning and inviting space.   
 
Whether you choose clear or knotty grades, Western Red Cedar offers virtually unlimited 
versatility and design flexibility in terms of size and profile.  Western Red Cedar is a logical 
material choice for sustainable design.  It is non toxic, has a low environmental impact and 
a negative carbon foot print.

Assure yourself of quality, consistency and performance, specify Real Cedar brand 
Western Red Cedar.  Call us for assistance with product selection, sourcing and technical 
support or visit the website to find suppliers near you.

Great Barrier House
Architect: Crosson Clarke Carnachan 
Architects (Auckland) Ltd. 

1.866.778.9096
www.realcedar.org

SCAN THIS CODE

You decide.

everyone else’s pebblette texture?

Acrovyn® 4000’s 
contemporary 
new texture, or…

Protection for tomorrow’s environment

We understand that people use wall protection because they need it, but we
also know how important aesthetics are to our customers. Acrovyn® 4000 now
has a contemporary new texture that designers and owners overwhelmingly prefer over 
other wall protection’s pebblette texture. Acrovyn® 4000 has excellent color consistency 
without the unacceptably high gloss levels common to the competition. Acrovyn® 4000 
is PVC/PBT-free, and it’s easy to clean. Choose the wall protection that belongs in today’s 
interiors. Visit www.c-sgroup.com, call 888-621-3344 or find Construction Specialties 
on ®,      ®or    twitter.com/acrovyn.

     & 

Lutron Electronics
“Detail was useful. Very informative. This 
ad communicated information at a deeper 
level in a clear way. Great content. This ad 
gets left brain award.”   

What’s in a name? 

A promise.

“My family has been in the lumber business for 

four generations and we’ve been committed to 

sustainable forest management since 1940.  

I’ve been a lumber grader, a forester, a management 

trainee and a project specialist. As a land-based 

company, we’re committed to the places where  

we operate. By nurturing the forests and 

communities that provide our natural and  

human resources, we intend to serve our customers 

for generations to come.”  

Terry Collins, Forester, Collins Almanor Forest

Collins Pine FreeForm
®

   
NAUF, NAF, CARB Phase 2 certified,  
available moisture resistant

Collins Pine Particleboard
®

 

Industrial and commercial 

Collins Softwood Lumber 
Dimension, common and industrial grades,  
slicing flitches

Collins Hardwood Lumber 
Millwork and dimension, veneer logs

Collins Pacific Albus
®

 

Plantation hardwood lumber

TruWood
 ® 

Siding & Trim 
Engineered wood

Information and Sales at CollinsWood.com 

Lee Jimerson 503.471.2266 ljimerson@collinsco.com

Truman Collins, Founder, Collins Almanor Forest, 1940s

FSC-C015354
www.fsc.org

24/7 Technical Support Center 1.800.523.9466

Lutron® — Save Energy with Daylight Control

For a personal consultation—or to fi nd a dealer in your 
area—call 1.888.LUTRON1 or visit www.lutron.com.

Lutron offers the most complete line of precision controlled window coverings.

Venetian 
Blinds

Drapery
Systems

Cellular 
Shades

Kirbé® 
Vertical 
Drapery

Roller 
Shades

Skylight 
Shades

©2012 Lutron Electronics Co., Inc.
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NEW Lutron Venetian blinds offer precision control of daylight for beauty, 
comfort, and energy savings.

 Lutron Venetian blinds
 Beauty and performance

t Convenient, precise control of blind position 
independent from tilt angle

t Silent, smooth performance at the touch 
of a button

t Choose from more than 50 hardwoods or 14 
aluminum fi nishes to complement your décor

Save Energy
Save 10% – 30% on HVAC

NEW
Venetians

Summer Days: angle blinds to 
keep heat out while providing soft, 
even light, for visual comfort

Winter Days: open blinds to 
let sunlight warm the room, 
saving heating costs

Winter Nights: close blinds 
to keep heat in

Roman 
Shades

© 2012 Pella Corporation

P E L L A  A D V A N T A G E  N U M B E R  8 4 : 

W E ’ V E  A N S W E R E D  T H E  C A L L .

Looking for the ideal windows and doors for your BIM projects? You’ve found the right match.  

Pella’s Autodesk® Revit® families are now available for use with Revit® Architecture. You can access 

the Pella® product of your choice right from your Revit® design application by using the Autodesk 

Seek Web service — then simply drag-and-drop it into your BIM project. The perfect partner 

dedicated to making your models more accurate and easier to create. That’s The Power Of Yellow.® 

Visit pellacommercial.com/BIM for all your BIM window and door needs.   
Pella Revit® families also available at available at seek.autodesk.com, caddetails.com and sweets.com.

Honorable Mention

THE 2012 EXCELLENCE IN ADVERTISING AWARD WINNERS



Online Ad Awards

BEST IN SHOW

HONORABLE MENTION

FSB

The winning online ads achieved excellence in one of many ways including visual appeal, effective use of animation, interactivity and 
engagement, or having a consistent message online to correspond with their print advertisement. CLICK ADS TO VIEW ONLINE!

Alcoa
Elevation Advertising

Georgia Pacifi c Gypsum
OMD Atlanta

Schindler
Point to Point Communications

THE 2012 EXCELLENCE IN ADVERTISING AWARD WINNERS

Mitsubishi Plastics Composites America, Inc.

ReThink Wood

ClimateMaster

The Ludlow Group

Centria
Pipitone Group

Forms+Surfaces

WINNERS

http://qa.archrecord.construction.com/AdAwards/1.asp
http://qa.archrecord.construction.com/AdAwards/3.asp
http://qa.archrecord.construction.com/AdAwards/9.asp
http://qa.archrecord.construction.com/AdAwards/4.asp
http://qa.archrecord.construction.com/AdAwards/8.asp
http://qa.archrecord.construction.com/AdAwards/7.asp
http://qa.archrecord.construction.com/AdAwards/16.asp
http://qa.archrecord.construction.com/adawards_hp4.asp
http://qa.archrecord.construction.com/AdAwards/20.asp
http://qa.archrecord.construction.com/AdAwards/12.asp
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User Engagement
The User Engagement Awards are for companies that achieved quantifiable excellence in engaging the architectural community 
through Continuing Education course and Online Advertising. 

Autodesk
PPG Glass
Pipitone Group

THE 2012 EXCELLENCE IN ADVERTISING AWARD WINNERS

WINNERS

Mitsubishi Plastics Composites America, Inc.
The Ludlow Group

Centria
Ceramic Tiles of Italy
Forestry Innovation Investment
Guardian
Merchant Evans
Rite Hite
Technical Glass Products
The Western Red Cedar Lumber Association

HONORABLE MENTION



WINNERS - ARTICLE SPONSORS

BRAE Electrolux Home Products, INC.

THE 2012 EXCELLENCE IN ADVERTISING AWARD WINNERS

C
O

N
T

IN
U

IN
G

 ED
U

C
AT

IO
N

107107107

Built-in Appliances: 
Combining Thoughtful Design 
Innovation with Superior 
Energy Performance 
Sponsored by Electrolux Home Products, INC.

By Peter J. Arsenault, FAIA, NCARB, LEED-AP

	

 Use the learning objectives below to focus your study as you read  
 Built-in Appliances: Combining �oughtful Design Innovation 

with Superior Energy Performance. To earn one AIA/CES Learning Unit, 
including one hour of health safety welfare and sustainable design credit, 
answer the questions on page 111, then follow the reporting instructions or go 
to ce.architecturalrecord.com and follow the reporting instructions.

Learning Objectives
After reading this article, you should be able to:

~  Identify and recognize the attributes and features of superior energy 
performance in built-in appliances. 

~  Determine the applicable ENERGY STAR® criteria and standards for  
built-in appliances. 

~  Investigate and compare the differences between different types of heating 
systems for cooking. 

~  Specify and design appropriate built-in appliance installations for new 
construction and renovation projects.

EARN ONE AIA/CES HSW/SD LEARNING UNIT

CONTINUING EDUCATION

Architects can specify built-in appliances with 
world-class design features that use less energy by 
incorporating the latest appropriate technology. 

EDUCATIONALADVERTISEMENT   BUILTIN APPLIANCES EDUCATIONALADVERTISEMENT       BUILTIN APPLIANCES

Photo courtesy of Electrolux ICON® 
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Sponsored by: 

U.S. WoodWorks  
Canadian Wood Council   
Forestry Innovation Investment

A Natural Choice 
How Wood Contributes to Sustainability’s 
Triple Bottom Line 

Wood wave panels were designed to create a one-of-a-kind  
roof from pine beetle wood at Richmond Olympic Oval, 
Vancouver, British Columbia, Canada; Architect: Cannon Design 

Photo courtesy of www.naturallywood.com

CONTINUING EDUCATION

�is course was approved by the Green Building Certi�cation 
Institute for one GBCI CE hour for LEED Credential Maintenance.
 

�is course was approved by the AIA for one AIA/CES LU of health 
safety and welfare/sustainable design (HSW/SD) Credit.

Use the learning objectives below to focus your study as you read  
A Natural Choice: How Wood Contributes to Sustainability’s Triple 
Bottom Line. To earn credit, answer the questions on page 133, then 
follow the reporting instructions or go to ce.architecturalrecord.com 
and follow the reporting instructions.

Learning Objectives
After reading this article, you should be able to:

- Describe accepted de�nitions of sustainability.  
 
- Discuss ways in which wood contributes to sustainable design. 

-  Explain the trends behind the increased use of wood as an 
environmentally sound building material.

-  Evaluate the impact of building rating systems and codes on 
environmentally sound design. 

EARN ONE AIA/CES HSW/SD LEARNING UNIT
OR ONE GBCI CE HOUR

This article originally appeared  
in the September/October 2011  
issue of GreenSource.
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Energy Performance

Sponsored by Electrolux Home Products, 

By Peter J. Arsenault, FAIA, NCARB, LEED-AP

with Superior Energy Performance
including one hour of health safety welfare and sustainable design credit, 
answer the questions on page 111, then follow the reporting instructions or go 
to ce.architecturalrecord.com

Learning Objectives
After reading this article, you should be able to:

~  Identify and recognize the attributes and features of superior energy 
performance in built-in appliances. 

~  Determine the applicable E
built-in appliances. 

~  Investigate and compare the differences between different types of heating 
systems for cooking. 

~ Specify and design appropriate built-in appliance installations for new 
construction and renovation projects.

EARN ONE AIA/CES HSW/SD LEARNING UNIT

CONTINUING EDUCATION

Architects can specify built-in appliances with 
world-class design features that use less energy by 
incorporating the latest appropriate technology. 

EDUCATIONAL-ADVERTISEMENT   ARTICLE MAINHEAD EDUCATIONAL-ADVERTISEMENT          WATER-CONSERVING APPLIANCES 105
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Photo courtesy of  Electrolux

By Peter J. Arsenault,
FAIA, NCARB, LEED-AP

Sponsored by Electrolux

Water-Conserving Appliances
Saving Water Saves Energy

 

Use the learning objectives below to focus your study as you read  
Water-Conserving Appliances. To earn one AIA/CES Learning 
Unit, including one hour of health safety welfare credit and sustainable 

design, answer the questions on page 109, then follow the reporting 
instructions or go to ce.architecturalrecord.com and follow the reporting 
instructions.

Learning Objectives
After reading this article, you should be able to:

~  Identify and recognize the attributes and features of water-conserving 
performance in built-in appliances.

~  Determine the applicable water-saving criteria and standards for built-in 
appliances. 

~  Investigate and compare the di�erences between di�erent types of water- 
using appliances.

~  Specify and design appropriate water-saving built-in appliance installations 
for new construction and renovation projects. 

CONTINUING EDUCATION

EARN ONE AIA/CES HSW/SD LEARNING UNIT
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ontributes to Sustainability’s
Line

Wood wave panels were designed to create a one-of-a-kind 
Richmond Olympic Oval, 

Vancouver, British Columbia, Canada; Architect: Cannon Design 

Green Building Certi�cation 
 for one GBCI CE hour for LEED Credential Maintenance.

 for one AIA/CES LU of health 
safety and welfare/sustainable design (HSW/SD) Credit.

Use the learning objectives below to focus your study as you read 
A Natural Choice: How Wood Contributes to Sustainability’s Triple 

. To earn credit, answer the questions on page 133, then 
ce.architecturalrecord.com

- Discuss ways in which wood contributes to sustainable design.

xplain the trends behind the increased use of wood as an 

valuate the impact of building rating systems and codes on 
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Wood, concrete, and steel have an environmental impact 
on building construction, operation and end of life.

Sponsored by U.S. WoodWorks & Forestry Innovation Investment

CONTINUING EDUCATION

EARN ONE AIA/CES HSW/SD LEARNING UNIT	

Use the learning objectives below to focus your study as you  
read Materials in Action. To earn one AIA/CES Learning  
Unit, including one hour of health safety welfare and sustainable 

design credit, answer the questions on page 199, then follow the  
reporting instructions or go to ce.architecturalrecord.com and  
follow the reporting instructions.

Learning Objectives
After reading this article, you should be able to:

•  Evaluate the durability and versatility of wood, concrete, and steel 
•  Explain how current building codes permit the extended use of wood
•  Articulate the importance of embodied and operating energy 
•  Discuss a building material’s end-of-life issues  

195

Exterior of Arena Stage, Mead Center for American Theater, Washington, D.C.   
Hybrid wood, concrete, and steel structures are often good solutions in sustainable buildings.
Photo by Nic Lehoux courtesy of Bing Thom Architects 

Materials 
in Action

Continuing Education
The User Engagement Awards are for companies that achieved quantifiable excellence in engaging the architectural community 
through Continuing Education course and Online Advertising.  CLICK ADS TO VIEW ONLINE!

Forestry Innovation Investment
Hunter Consulting International, Inc.

Bonded Logic Inc.
Cool Roof Rating Council
Manko Window Systems
Mitsubishi Electric
NanaWall Systems Inc.
Tournesol Siteworks
Vetrazzo

HONORABLE MENTION

WINNERS - INTERACTIVE SPONSORS

Jenn-Air Pilkington Fire Protection 
Glass North America

Smith & Fong, Plyboo

Architectural Record’s Excellence in Advertising Awards recognize the most effective ads in the building and 

design marketplace, and the companies and agencies that produce them. For more than 100 years, architects, 

designers, and owners have turned fi rst to Architectural Record to fi nd out what’s next. Architectural Record is 

the profession’s best source of news and information about building products and materials and the projects 

they bring to life. 

William D. Chilton, FAIA 
Pickard Chilton Architects

Manny Dominguez, AIA LEED 
Cooper Carry

Nicole Dosso, AIA, LEED AP  
Skidmore, Owings & Merrill LLP

Marnique Heath, AIA, LEED AP 
STUDIOS Architecture

James Kirkpatrick, FAIA
Kirkpatrick Architecture Studio

2012 Awards Jury

Andre Kikoski, AIA, LEED AP 
Andre Kikoski Architect

David J. Lewis, AIA
LTL Architects, PLLC

Randy Nishimura, AIA, CCS 
Robertson Sherwood Architects

Suman Sorg, FAIA 
Sorg Architects

Jennifer Yoos, AIA, LEED AP 
VJAA

2012 Final Selection Committee

Left to right: 
David J. Lewis, Jennifer Yoos, William D. Chilton,
Andre Kikoski, Suman Sorg, Nicole Dosso

The overall balance of the ads in the magazine 

continues to keep your attention.

—Nicole Dosso
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Wood, concrete, and steel have an environmental impact 
on building construction, operation and end of life.

Sponsored by U.S. WoodWorks & Forestry Innovation Investment

nit, including one hour of health safety welfare and sustainable 

Explain how current building codes permit the extended use of wood

Exterior of Arena Stage, Mead Center for American Theater, Washington, D.C.  
Hybrid wood, concrete, and steel structures are often good solutions in sustainable buildings.
Exterior of Arena Stage, Mead Center for American Theater, Washington, D.C.  
Hybrid wood, concrete, and steel structures are often good solutions in sustainable buildings.
Exterior of Arena Stage, Mead Center for American Theater, Washington, D.C.  
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To earn one AIA/CES Learning Unit, including 
one hour of health safety welfare and sustainable 
design credit, answer the questions on page 119, 
then follow the reporting instructions or go to 
ce.architecturalrecord.com and follow the 
reporting instructions.

Use the learning objectives below to focus 
your study as you read Materials Matter. 

Learning Objectives
After reading this article, you 
should be able to:

•  Discuss the life cycle costs of 
wood, concrete and steel 

•  Explain recyclability vs. 
renewability for each 
material  

•  Describe responsible 
procurement 

•  Explain the advances 
each industry is  
making toward 
sustainability

EARN ONE AIA/CES HSW/SD LEARNING UNIT

115

In terms of green building materials, wood remains the top choice.  

Sponsored by Forestry Innovation Investment   

Measuring the environmental footprint of wood, concrete and  
steel is a big factor in designing sustainable buildings. 

Photo courtesy of www.naturallywood.com

CONTINUING EDUCATION

Vancouver Convention Centre, Media Centre for the Vancouver 
2010 Olympics, Vancouver, British Columbia

Photo courtesy of www.naturallywood.com
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While developing Detroit’s new Sugar Hill district renovations, 
Diane Van Buren, project planner and sustainable design 
coordinator at Zachary and Associates, has shown concern about 
the environment. Her focus has been on developing housing 
that will meet today’s needs while still planning for the city’s 
sustainable future. In order to meet her environmental targets, she 
has volunteered to be part of a new Detroit Water Sub-committee 
(WSC), a unit of city council member Ken Cockerel’s Green Task 
Force. This committee has a framework of key issues that include 
developing community outreach, water conservation strategies 
and best management practices. The WSC is currently proposing 
downspout disconnection as an amendment to the City code in order 
to reduce the burden on the city’s aging infrastructure that still has a 
combined stormwater and sewer system.

Provided by BRAE
By Celeste Allen Novak AIA, LEED AP

Diagram illustrating rainwall harvesting system (top); The Grand Bay Coastal Resources Center in Moss Point, Mississippi obtained the USGBC LEED® GOLD rating in 2010 
thanks in part to its rainwater harvesting system (bottom).

Harvesting Rain:
system design for strategic rainwater capture

�is course was approved by the USGBC for one GBCI CE 
hour for LEED Credential Maintenance.

  �is course was approved by the AIA for one AIA/CES LU of 
health safety and welfare/sustainable design (HSW/SD) Credit.

Use the learning objectives below to focus your study as you read 
Harvesting Rain: System Design for Strategic Rainwater Capture. 
To earn credit, answer the questions on page 89, then follow the 
reporting instructions or go to ce.greensourcemag.com and 
follow the reporting instructions.

Learning Objectives
After reading this article, you should be able to:

• Discuss the basics of rainwater harvesting as a renewable resource.

• Specify the many interior and exterior uses of rainwater  
 in buildings. 

•  Identify the components of an integrated rainwater  
harvesting system.

• List community benefits of rainwater harvesting systems.

EARN ONE AIA/CES HSW/SD LEARNING UNIT
OR ONE GBCI CE HOUR

Conserving water through rainwater harvesting saves 
natural resources, providing water for use in buildings  
and for site irrigation.

CONTINUING EDUCATION

Illustration courtesy of BRAE

Image courtesy of Lord, Aeck & Sargent, ©Jonathan Hillyer Photography

ECOsurfaces Commercial

Feeney, Inc.

Glidden Professional

Guardian Industries Corp.

Lapeyre Stairs

National Gypsum Company

Sage Glass

HONORABLE MENTION

http://ce.construction.com/article.php?L=242&C=760
http://ce.construction.com/article.php?L=205&C=798
http://ce.construction.com/article.php?L=205&C=828
http://ce.construction.com/article.php?L=221&C=823
http://ce.construction.com/article.php?L=221&C=789
http://ce.construction.com/article.php?L=221&C=754
http://ce.construction.com/crs.php?L=198&C=796
http://ce.construction.com/crs.php?L=150&C=746
http://ce.construction.com/crs.php?L=132&C=800
http://ce.construction.com/article.php?L=217&C=822
http://ce.construction.com/article.php?L=68&C=790
http://ce.construction.com/article.php?L=220&C=856
http://ce.construction.com/article.php?L=131&C=837
http://ce.construction.com/article.php?L=122&C=785
http://ce.construction.com/article.php?L=260&C=808
http://ce.construction.com/article.php?L=161&C=833
http://ce.construction.com/crs.php?L=145&C=734
http://ce.construction.com/crs.php?L=256&C=781
http://ce.construction.com/crs.php?L=222&C=759
http://ce.construction.com/crs.php?L=222&C=759
http://ce.construction.com/crs.php?L=249&C=782
http://ce.construction.com/crs.php?L=18&C=859
http://ce.construction.com/crs.php?L=268&C=825


Award Criteria
Advertisers seen in Architectural Record in the first quarter of 2012 in print (full page or greater) and in the January/February 

issue of Greensource, or online qualified for the competition. The jury comprised of architects representing the breadth profession; 

firms of all sizes working on projects from large scale commercial to residential and interiors. Ads were judged on a scale of 1-10 

in each of the two categories, Content and Graphic design.  More than 150 ads were judged.

10 Tips for Advertising Excellence
Successful advertising gets attention, whets architects’ appetites for more information, and leads them deeper into your sales 

and marketing programs. Over and over again.

1         What’s the one message you want architects to hear? 

 Choose one main message, or drive a few key points  —which 

readers will remember.

2         Tell the same story, in print & online. 

 Reinforce the strength of your campaign by using consistent 

messaging and imagery in your print ads, your online landing 

page, banners and other online media. 

3           Get technical. 

 Support any campaign claims with technical data that 

represents key measures of your service or product line. Tell 

a story. Use charts, graphs or schematics to lend impact to 

a credible technical claim. The text should be succinct, clear, 

valuable and honest.

4         Use simple, strong and memorable images. 

 Architects are visual people and respond better to dynamic 

images. Online, catch the architect’s eye with video and 

animation, if it helps to better tell your story.

5         Use white space…or black space. 

 Strategically use white (open) space to allow important     

images and words to pop. Keep the color palette limited,  

and the layout clean and open—with room for thought.

6         Show the product. 

 Architects love to see products “in action,” proving that they 

work as claimed. Help architects to see your product in ways 

that inspire imagination and creativity, using conventional 

media or unique vehicles, such as digital billboards.

7          Show the RIGHT project. 

 If your product is in a noteworthy project, use it as a 

testimonial in your ad. Show the project, identify it, and 

credit the architect behind the design—even a great    

project by an unsung architect can work.

8         Online, less is more. 

 When converting traditional campaigns to online, focus on 

your main message and call-to-action in the ad, and save 

contact information for the landing page. 

9         Land more leads with your call-to-action. 

 You got their attention. You educated them about your 

products. What do you want them to do next? Call, write, 

click? Make use of action verbs to guide users to respond. 

10      Think young. 

 Architects think young, regardless of whether they are new 

to the profession or have years of experience. You should 

think young, too, building campaigns that appeal to the 

youthful, optimistic minds of today’s architects.

www.architecturalrecord.com

To advertise: 212-904-6791

http://archrecord.construction.com/



